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To market, 
to market
Most dancers see themselves 
as artists, so how does that 
square up with the cool 
business heads and keen sense 
of self-promotion that dance 
teachers need? Geny Caloisi 
hears from Maral Kojayan 
and Mariano Laplume, tango 
teachers and performers, 
who are making it work

Find a unique 
selling point
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