
18 | AV EUROPE | JANUARY 2009

AUTOMOTIVE CASE STUDY www.avinteractive.co.uk

BMW’s 
refit for 
purpose
The famous motor company has revamped its Munich museum  
and added a raft of interactive elements in its product galleries
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Left  and above: appearing screens give a sense of motion while detailing the history of BMW

Interactive selection

German car manufacturer BMW has substantially 
revamped its Munich museum, adding a whole 
range of a-v interactivity over 25 exhibition areas 
and 125 exhibits. BMW has invested in large-scale 
audio, interactive touch and projections systems to 
help tell the story of the company’s 90-year history.

 www.ict.de
 www.bmw.com
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