
EvErybody is talking about it, but is the a-v industry 
thinking and working towards being green?

The general consensus is that for the a-v industry’s 
being green is sometimes not possible. For instance, if you 
want to make big sound systems in a concert work, the 
use of generators is unavoidable, and flying audiences to 
live events isn’t going to stop anytime soon.

Still, there are ways to make a difference, and a survey 
carried out by AV shows that the industry is ready to go 
and willing to help.

The survey showed that 94 per cent of the respondents 
think that the industry as a whole should be more 
concerned about green issues. All the respondents said 
that their companies are ready to change the way they 
work towards a greener approached given the chance. 
There seems to be an ongoing theme that identifying the 
problems isn’t the difficult part, but solving them is.

Many companies have already started recycling in their 
own offices, recycling everything from paper to ink and 
using e-mails instead of post. Installing movement sensors 
for the lights to come on or off when needed, water control 
systems and general waste recycling are all part of the help 
our planet needs to survive for future generations.

Finding solUtions
The preferred ways of using a-v to be greener are 
videoconferencing and collaborative working. The later in 
particular is a way of implementing changes in the way we 
go about our daily business and have peace of mind that 
our efforts are worthwhile. 

However, they are not the only options. Mike Bell, 
director of Clever Works — a company that organises live 
events and conferences — says that whenever possible it 
uses local suppliers and avoids unnecessary traveling. 
‘Today it is possible to use the internet and other media 
to carry out meetings and find suppliers anywhere you 
are’, says Bell. ‘By doing this we reduce our carbon foot 

print because we don’t need to have big trucks transport-
ing what we need from one end of the country to the 
other. We also have to stop filling trusses with inefficient 
lighting units, hanging power-hungry projectors and 
building sets that get trashed.’

Another live events company, Cheerful Scout, asks all 
its suppliers to have a commitment to green working in all 
areas of the businesses. ‘We will not pretend that 
videoconferencing works as well as face-to-face’, says  
Gary Fitzpatrick, Cheerful Scout’s managing director. ‘But 
we ask clients to hold less conferences, to make them 
shorter and make sure that when delegates do travel then 
it will be to an event that cannot be replicated without 
gathering together.’

But being green in every area is not always an easy 
task, in particular when companies are working for others. 
Scott Burges, director at Creative Technology, points out 
that: ‘As a company we do as much as we can, recycling 
paper, disposing of batteries in the correct manner etc, but 

as a rental company, we 
are working for our clients 
and ultimately we do what 
they ask of us, which may 
not be as green as we 
would like.’

Another organisation 
that is also trying to take 
green issues into account 
with its activities is the 
Central Office of Information 
(CoI). Director of events, 
Simon Hughes said that, at 
the office level ‘we have 
purchased bikes for staff to 
travel to work on, and 
incidentally we have had to 
buy more bike stands too. 

Environmental issues are causing 
increasing concern. But can 
the a-v business ever be green? 
Geny Caloisi and Tim Sheahan 
asked the industry for its views

reflex is one of the many a-v 
suppliers who have now had 
their green credentials ratified 
by iso 14001. but none of 
the respondents to av’s green 
survey said that they required 
formal certification from their 
suppliers. Eighteen per cent 
said they would ‘usually’ 
favour suppliers with green 
credentials and 35 per cent 
said it was ‘sometimes a 
consideration’. but 47 per 
cent said it ‘was not taken 
into account’ when buying 
goods and services
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Green issues in
applicaTiONS

focus

‘Just lamps has always 
accepted returns and with 
diamond lamps, we are able 
to recycle even more’ — dave 
bethell, Just lamps

‘the reduction in emissions 
using videoconferencing when 
compared to normal 
conferences can be enormous’ 
— sarah Joyce, MWMF



bEing grEEn in las vEgas

EvEn thE aMEricans are going green. The massive 
Consumer Electronics Association trade show in Las 
Vegas (CES) generates an estimated 20,000 tonnes of 
carbon emissions and the organisers have set up a 
partnership with Carbonfund.org to reduce the impact.

Visitors will be able to visit Carbonfund.org at the 
show to arrange air flight offsets and the association 
plans to offset carbon emissions associated with the 
hotel rooms, local transportation and energy 
consumed by the show.

The measures being taken don’t include turning off 
the multitudes of screens and electronics being 
shown by the 2,700 exhibitors, but they do include 
recycling points at the show and a major effort being 
put in by the Las Vegas Convention Center (LVCC).

Seventy-five per cent of the food containers and 
utensils used by the LVCC to serve CES attendees will 
be fully biodegradable and all surplus food will be  
donated to the Las Vegas Rescue Mission; recycled 
carpet will be used throughout the Central Hall of the 
LVCC; and all attendee literature will be printed on 
post-consumer recycled paper with soya ink. Only 
non-hazardous cleaning solvents and soaps will be 
used by LVCC staff and all light bulbs, batteries and 
electronics used by the show will be recycled and 
diverted from landfills.
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There are also timer switches on the vending machines that 
switch off at night and we have water reducing devices in 
place to prevent unnecessary use.’

However, the reality is different outside the office. ‘Live 
events are difficult for us to be greener with as it is the 
nature of our work to travel, often with equipment,’ says 
Hughes. And the CoI, as a public sector organisation, needs 
to take other factors into account. ‘Ultimately, there is a 
dependency on the taxpayer. Green alternatives to the 
products we use are generally more expensive. Only when 
these drop in price can I see people tolerating us using 
them and spending a bit more doing so.’

But when there is a will there is a way. CoI is taking 
steps to making its trips as green as possible. ‘When we 
go out filming, we often shoot far more than we need to. 
In doing so, we can use it at a later date, preventing 
further, unnecessary trips,’ says Hughes. ‘We also actively 
seek out locations that have good public transport links.’ 

What ElsE can bE donE?
Hardware suppliers also have a part to play in making 
themselves greener. One company that has launched an 
initiative to help actively promote recycling for its clients is 
Just Lamps, which has offered re-lamped products since 
earlier this year.’ The old lamp is removed and the cage 
that holds the burner, a product that would normally end 
up in a landfill site, is recycled’, says md Dave Bethell, who 
adds that: ‘Just Lamps has always accepted returns and 
with Diamond lamps, we are able to recycle even more.’

The Projector Lamp Recycling and Disposal (PLRD) 
initiative, to which Just Lamps adheres, allows for all lamp 
resellers to promote a clear, ethical message to its custom-
ers offering to recycle the lamps that are not used. 

cUtting doWn on travEl
Traveling sounds glamorous, but in reality it is not. Who 
prefers a hotel bed to their own or a lonely dinner?

Sarah Joyce, who worked as communications director for 
the Meeting Without Moving Foundation before joining 

systems specialist DRV, says that more companies are 
becoming attentive to doing what they can to become 
green, even if this means having to cut trips abroad.

An increasing number of companies are now publishing 
CO2 emissions in their corporate responsibility reports 
(CSR). When videoconferencing is used, ‘results showing 
the reduction in emissions caused by using video confer-
encing when compared to normal conferences can be 
enormous,’ says Joyce.

One example of this is Vodafone. ‘In 2006, Vodafone 
experienced huge reductions in its carbon emissions 
through using videoconferencing,’ she adds.

In its end of year report, Vodafone said that ‘videocon-
ferencing reduces the number of trips made by employees. 
In 2006, worldwide, Vodafone held 2,265 videoconferences 
per month. This resulted in a reduction of 460 tonnes of 
CO2 emissions per month: 5,520 for the year.’

bEWarE oF holloW ProMisEs
But we should not take the first carbon off-setting schemes 
that we come across without first carrying out a bit of 
research. 

Dave Savage, the managing director of HotAV, warns 
that the real cost of some carbon off-setting solutions  
are misleading: ‘If you hire projectors, PA systems  
or plasma screens on an ad hoc basis you are probably 
hiring from a company who delivers and collects from 
you’, says Savage. 

‘Every time you hire in this way, the carbon footprint 
gets bigger. A lot of companies across all industry types 
have jumped on the “environmentally friendly” band 
wagon, usually with nothing more than some shallow 
carbon off-setting scheme to give them a tinge of green’.

Most of the advertised carbon off-setting schemes 
advertised do not actually compensate for the emission of 
Greenhouse gases, says Savage.

For example, a typical tree can only absorb one tonne 
of CO2 over 100 years and most new tree plantations cause 
more CO2 to be released than they absorb through the soil. 
According to Our Ecological Footprint, (Wackemagel & 
Rees, 1996), a whole forest only absorbs approximately 3 
tons of CO2 per acre of trees per year.

Hiring out a projector four times a month creates a 
tonne of C02 (mostly from logistics: 97 per cent). 

It therefore takes a third of an acre of trees to compen-
sate for one customer hiring a projector.

‘Most carbon credit/offsetting schemes are merely a 
smoke screen to satisfy the consciences of people and 
businesses to reassure them that they are “doing their bit 
for the planet” and compensating for the pollution that 
they are producing’, says Savage. 

‘A reduction in pollutants producing CO2 and other 
harmful Greenhouse gases is the only answer, not publicity 
seeking carbon off-setting schemes.’

But, as the Tesco ad says, ‘every little helps.’ 
As an industry we should not hide behind the fact that 

although sometimes it is not possible to be green, one can 
always find how to improve.

Taking vehicles off the road is a real solution and ‘if the 
whole a-v industry and related customer market place 
adopted this, we could save over 5,000 tonnes of CO2 
emissions per annum,’ says Savage. 

But like others, he has his own vested interest — he 
points out that Hot AV’s timer-chip technology in rented 
a-v equipment (projectors, PA systems and plasma 
screens) means items can stay on site, which cuts out 
around 50,000 miles of vehicle deliveries and collections 
per month. And that’s quite a start. 

A-V AND THE ENVIRONMENT

‘green alternatives to the 
products we use are 
generally more expensive. 
only when these drop in 
price can i see people 
tolerating us using them’  
simon hughes, coi

‘Most carbon credit/offsetting 
schemes are merely a smoke 
screen to satisfy the 
consciences of people and 
businesses’  
dave savage, hot av

‘We are working for our 
clients and ultimately we do 
what they ask of us, which 
may not be as green as we 
would like’ — scott burges, 
creative technology


