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®VERSA STAGE  SYSTEMS  NOW AVAILABLE WORLDWIDE

Claw”, carries the expandable, cylindrical video screen which is
suspended above the performance area. The screen was designed by
stage architect Mark Fisher in collaboration with Chuck Hoberman and
Frederic Opsomer, and fabricated by Opsomer’s company Innovative
Designs of Belgium, using LED pixels manufactured by Barco. XL Video
purchased and rented the screen to the U2 360° tour. “The best thing
about LED today is that it can be made into any type of shape and
form,” says XL’s Saunders. “It’s also lighter and easier to assemble.”

In other shows, where the areas of video are much larger, it’s more
common to find projectors being used. “At the MTV Awards at the end of
last year, we used 15 Barco projectors. Using LED for this would have
been too expensive,” said Saunders.

Paul Hutton, MD of Blitz Communications, says he has seen a sharp
increase in the use of video in corporate events and exhibitions too.
“Because of the advances on video displays like LED, it’s now possible
to have a video backdrop, instead of the traditional wood or felt sets.
These kinds of resources are used a lot in broadcast TV, conferences
and events.” He also noted that while video was delivered by specialist
video companies, it is now also likely to come from lighting companies.


